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As immunization is a child’s best defence against 
disease, a decrease of 4.6% in Indonesia’s child 

immunization rate during COVID-19 was cause for 
concern and prompted UNICEF to  investigate.

One study – a survey amongst working parents – 
aimed to understand why they are unable to meet 
their children’s routine immunization needs. A-list 
actress and model Acha Septriasa helped UNICEF 
by encouraging parents to participate in the survey 
through a video message that was watched by 
66,525 people, generated over 4,600 likes and 
reached 174,482 people.

Initial feedback from the Family-Friendly Survey 
showed that some company policies are simply not 
child-friendly. Unfavourable conditions include a lack 
of flexibility regarding leave days for child-related 
matters, as well as salary deductions for taking time 
off for family matters.

Other survey results point to a lack of information 
about immunization schedules and religious 
restrictions on vaccine components.
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Back to school – 
with a difference

Children’s rights are every 
employer’s business

Available as a free download, UNICEF’s Family-
Friendly Policies Handbook for Business provides 

guidance on how employers can implement family-friendly 
policies in the workplace to enable caregivers to give their 
children the best start in life, while boosting productivity.

In times gone by, the phrase ‘back to school’ simply 
meant returning to school after the holidays. But 

after a long absence from face-to-face learning – 
and school – due to the pandemic, the new school 
year for Indonesian children was loaded with mixed 
emotions.

For most children, the 
prospect of returning 
to the classroom and 
seeing the familiar 
faces of friends 
and teachers was 
exciting. But for 
some, it was a time 
of anxiety as they 
worried about being left 
behind after missing so 
much in-class learning.

Sensitive to these concerns, UNICEF and the 
Ministry of Education and Culture of Indonesia 
provided guidance for teachers and parents to help 
children transition from home to school with ease. 
This effort was supported by a PSA video by actor 
and UNICEF Indonesia National Ambassador 
Ferry Salim, watched by 28,621,758 television 
viewers and 14,419,122 social media users, 
generated over 2,800 likes, and reaching a total 
audience of 43,040,800 people.
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Disrupted education -
a global issue

Lil’li Latisha uses OKY and 
encourages girls to do the same

Menstruation, a 
normal part of 

development, is a 
challenge for many 
female students across 
Indonesia who have not 
received reproductive 
health education and do 
not know how to handle 
their menstrual health 
and hygiene. Add to this 
a lack of appropriate 
facilities at school and 
the taboos associated 
with menstruation, 
and it becomes clear 
why this can also lead 
to bullying by male 
students.

To find solutions to 
these challenges and 
provide information to 
help students understand their body and period cycle, 
UNICEF developed the Oky app, a period tracker.

Entertainer, content creator and long-time UNICEF 
Indonesia supporter, Lil’li Latisha showed that she 
understands students’ challenges by using the app and 
sharing her experience, while encouraging teenage girls 
to do the same. Thanks to this encouraging video, Lil’li 
Latisha’s positive messaging about Oky received more 
than 2,700 likes, viewed by 573,014 people and reached 
595,272 people.

Menstrual health is not Lil’li Latisha’s 
only interest – she is also a 

passionate advocate for education. Lil’li 
Latisha recognised that many children 
from disadvantaged families, particularly 
in rural areas, were at a disadvantage 
during the pandemic because they 
lacked resources like internet access. To 
aggravate matters, many families also 
faced unemployment and loss of income 
during COVID, which further undermined 
their ability to provide for their children’s 
education. 

This was one of the points – amongst 
other global humanitarian and social issues 
– that was discussed at an international 
conference held in Cape Town, South 
Africa. 

Lil’li Latisha attended this gathering 
of young activists, who shared their 
experiences and tips for dealing with 
the effects of the pandemic. Lil’li Latisha 
collated their messages into a video, which 
has reached 47,867 audience, viewed by 
12,231 people and received more than 
3,600 likes.
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National Children’s Day was the perfect 
chance for UNICEF to share the story 

of Senyum ARMY, a KPop sensation and 
UNICEF champion BTS fanbase community 
that was founded by well-known art curator, 

content creator and charity 
founder, Selly Wilson.

Senyum ARMY, 
inspired by Selly’s 
dedication to child 
protection issues, 
often carries out 

social and fundraising 
activities to help fulfill 

the rights of Indonesian 
children – including the right to education. 
The inspiring video reached 595,272 people 
and garnered more than 2,400 likes.

Children Protected, Indonesia Onwards

Between 17 and 56 per cent of children in Indonesia who were 
subjected to various forms of online sexual exploitation and abuse 

or other unwanted experiences on the internet did not tell anyone, 
according to a new report by UNICEF, Interpol and ECPAT funded by the 
Global Partnership to End Violence against Children.

Disrupting Harm in Indonesia, released ahead of National Children’s Day 
on 23 July, presents evidence about online child sexual exploitation and 
abuse according to data from a household survey with 995 children and 
parents, a survey with frontline service providers and interviews with 
government duty-bearers and service providers.

On National Children’s Day, the Ministry of Women’s 
Empowerment and Child Protection and UNICEF launch 3-year 
programme to promote child safety online

As the theme 
for National 

Children’s Day 
was online 
safety, it provided 
an appropriate 
platform to share 
the results of a 
study conducted 
by UNICEF, 
Interpol and 
ECPAT which shows that approximately 56% 
of Indonesia’s children experience sexual 
exploitation or abuse online.  

In support of digital safety, UNICEF Regional 
Ambassador of Asia and Pacific and global 
celebrity, Siwon Choi posted a PSA video, 
which has received 29,225 views and over 
6,300 likes, while also earning an engagement 
rate of 9,09%, with the total reach of over 
70,000 people.

The Importance 
of Online Safety This army wants 

to protect children 
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Breast is truly best  

It’s a fact that exclusively breastfeeding babies during the first six 
months – and continuing during their first two years, along with 

feeding appropriate complementary foods – is one of the most 
powerful ways to promote child survival and wellbeing.

This is supported by Dr Tan Shot Yen – a social media-savvy, 
renowned nutritionist – as well as actress Acha Septriasa, who both 
advocate on key child nutrition matters in partnership with 
UNICEF Indonesia.

In a video message, Acha urged parents to be 
aware of the importance of nutrition, while Dr Tan’s  
videos featured healthy lifestyle discussions and 
answered questions about child nutrition. Acha’s 
video reached 2,757,151 people, viewed by 609,467 
people and garnered over 5,300 likes. Whilst Dr 
Tan’s video reached 521,058 people, viewed by 
33,310 people and liked by more than 3,500 people.

Homemade and healthy
Homemade does not have to mean complicated or boring. Many Indonesian 
parents do not know that preparing healthy food at home, using local ingredients, 
can be simple. To help promote this, UNICEF Indonesia looked to well-known 

chefs from the country’s different 
regions to create a series of educational 
videos. Hosted by travel writer and 
chef Archie Prameswara, Dr Tan also 
featured in the first episode of Ayo 
Masak Sehat series: Klaten, which has 
reached 37,182 people (Instagram and 
Facebook), viewed by 129,677 audience 
(Facebook and  YouTube), and generated 
more than 1,200 likes in total.

Help children to grow – 
and keep growing

It’s tragic that 31% of under-five children in Indonesia are 
stunted – yet good maternal nutrition can help ensure that 

babies are healthy from birth. Additionally, adequate and 
appropriate complementary foods and feeding practices can 
help to prevent stunting and introduce healthy eating habits. 

Dr Tan also worked with UNICEF to answer 
parents’ questions about this, resulting 
in a video that provided tips on preparing 
inexpensive, healthy complementary meals 
at home. The video reached 15,196,387 
people, watched by 857,708 people, 
attracted 15,841 likes and received more 
than 200 comments from the public.
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Towards the summit of equal 
education

Prevention is better than cure

Countless children around the world helplessly risk suffering and 
death simply because they are not immunized against life-

threatening diseases such as measles and rubella. 

Yenny Wahid, a public figure and loyal UNICEF Indonesia supporter 
joined dr Aman Pulungan a well-known pediatrician in a UNICEF 
PSA that encourages parents to immunize their children to protect 
them against preventable diseases. The video was watched by 
over 400,000 people, received more than 3,600 likes and reached 
608,363 people.

Only one chance for 
the first 1,000 days

In a video that got more than 1,000 likes and 
reached 606,575 people, dedicated UNICEF 

supporter, actress Acha Septriasa shared 
her experience of being pregnant and how 
she paid attention to ensuring nutrition for her 
baby. Acha knows that the first 1,000 days of 
life – between pregnancy and a child’s second 
birthday – represent a unique opportunity to 
lay the foundations for a child’s health and 
development.

The right nutrition and care during this period 
influences whether a child will not only survive, 
but  have the ability to grow, learn and rise out 
of poverty. 

Equal education for every 
child is a topic of 

concern for Olivina 
Maskan. The young 
content creator and 
U-Report Indonesia 
Ambassador had the 
chance to attend the 
UNESCO Transforming 
Education Summit in 
New York. The summit 
was designed to give young 
people a voice and the opportunity to lead discussions, 
develop themselves and find solutions to issues that 
concern them. Posts from this summit reached 46,398 
viewers, received more than 3,500 likes and 7.89 
percent engagement rate.
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Children of today – and tomorrow – 
deserve a habitable planet

Mental health does matter 

If you are aged between 10 and 19 years, 
there’s a one in seven chance that you live 

with a mental health condition. This staggering 
statistic was highlighted on World Mental Health 
Day, when UNICEF’s global campaign supported 
parents and young people who have mental 
health challenges. 

The #OnMyMind campaign, which aimed to 
shatter the stigma associated with mental 
health, encouraged digital influencers and role 
models with large followings to speak candidly 
about their own experiences – both positive and 
negative.

This global campaign 
was supported by 

Indonesian content 
creator and singer 
Keshya Valerie, 
as she shared 
her story of her 
struggle with 

mental health 

issues through a video, which received more than 
6,200 likes. Thousands of viewers also expressed their 
own challenges relating to depression or anxiety.

During the 2022 United Nations Climate Change Conference (COP27), 
UNICEF stood in solidarity with young people to fight for their right to 

a clean, safe and habitable planet. 

One of these young people is Indonesian cinematographer Kynan Tegar, 
who has documented the rituals and activities of his Dayak Iban tribe in 

East Kalimantan 
since he was a 
little boy. As an 
activist with an 
abiding interest 
on environmental 
issues, Kynan 
shared his story 
about forests 
and indigenous 
wisdom to fight 
climate change and 
reached 52,977 
people, liked by over 
7,500 netizens and 
received more than 
100 comments.
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This year’s World Children’s Day championed the 
theme of inclusion (non-discrimination) and diversity. 

The key global message is that regardless of gender, 
race, religion, disability, sexual orientation or other 
status, every child deserves to feel celebrated, and has 
the right to be included and protected against all forms 
of discrimination. 

To amplify children’s voices on these issues, UNICEF 
Indonesia activated various social media campaigns in 
the form of video, #IFeltIncluded and also the Virtual 
Exhibition at www.harianaksedunia.com, which was 
supported by various public figures.

Never too late to learn
As in many parts of the world, school closures and 
disrupted re-openings due to COVID-19 negatively 
the learning of around 60 million students. In some 
areas of the country, the number of early grade 
children who are unable to read has risen, while 
the most vulnerable children – those in low-income 
households, rural and disadvantaged areas and 
those with disabilities have been severely affected.

This reality was the topic of UNICEF Indonesia’s 
National Ambassador Ferry Salim’s video 
message on World Children’s Day. A father of 
three, Ferry’s video message reached 65,845 
people, viewed by 27,859 audience and liked by 
more than 1,300 people.

Call to protect Indonesian 
children
UNICEF Asia Pacific Regional Ambassador 
and top Korean artist Siwon Choi —
specifically asked Indonesian public to be aware 
of the number of online child sexual exploitation 
and abuse cases in Indonesia, and made a call 
to action for Indonesian stakeholders—to get 
involved in making efforts for digital safety and 
online protection for children and youth. This 
extraordinary video message managed to reach 
over 180,000 people, watched by more than 
71,000 people and liked by 19,636 people.

Celebrating every child on 
World Children’s Day

Eliminate the stigma 
of violence survivors
According to the National Survey of Life Experiences of 
Children, Adolescents and Women 2021, about 40% of girls in 
Indonesia have experienced some forms of violence or abuse 
throughout their lives. A study also found that more than 27% 
of women (from adolescence to the elderly) had experienced 
at least one type of violence from a partner. 

The sobering statistics were highlighted by On World 
Children’s Day by public figure and women and child activist, 
Cinta Laura Kiehl, in support of UNICEF’s advocacy to end 

violence against women and children. 
Cinta also committed to educating 
the public on these issues, in an 
effort to end the discrimination that 
women victims of violence face. 
The aim is to ensure that women 
victims of violence will receive fair 
and empathetic legal protection, 
and Cinta’s video reached 385,376 
people, received 17,937 likes and 
more than 130 comments.
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Family and 
Friends are the 
best support 
system 
Mental health activist and 
content creator Mima Shafa 
took part in the #IFeltIncluded 
campaign and described her 
experiences as an adolescent 
struggling with depression. 
These feelings were often 
confusing, leaving her unsure about 
life and wondering if anyone else 
felt this way. Mima expressed her 
appreciation for family and friends, 
as well as her fellow mental-
health advocates and her video 
reached 114,800 people, viewed by 
approximately 125,000 people and 
got more than 4,000 likes.

The 
importance 
of kindness
Another inspiring story 
came from sexual 
health activist and 
content creator Scott 
Alfaz, who is living 
with HIV. Scott often 
faces discrimination, 
but he expressed his 
gratitude at finding a 
sporting community that accepted him despite 
knowing his condition. Their kindness made 
him feel supported and included. His video 
reached 21,598 people, viewed by 10,000 
people, liked more than 1,900 people and 
received more than 120 comments.

Young and talented 
As part of the #IFeltIncluded campaign, Lil’li Latisha 
shared the story of IExist, a free online learning 
platform that she created for underprivileged youth 
interested in the arts. 

When she first started 
developing IExist and 
offering classes, she was 
concerned that people 
would minimise her effort 
as she was young and 
did not have formal art 
education. The opposite 
happened. Many people 
appreciated her work and 
as young people joined 
IExist. Lil’li Latisha’s 
video reached more than 
3,200 people.

World class para-athlete 
Table tennis para-athlete David Jacobs also participated in the World Children’s Day 
celebration. David was a source of inspiration as he shared how he was accepted 
and supported by his family despite his disability. This acceptance enabled him to 
develop his talent and become an elite para-athlete who has won numerous world 
championships. His video was liked by approximately 600 people.

Join the club! 
The first to start the #Ifeltincluded challenge 
was Rezki Achyana, a sign language 
interpreter and content creator who shared his 
childhood story of bullying. 
Rezki often experienced 
bullying in school because 
of his shyness and 
introverted personality – 
but he was determined 
to fight back by joining 
a students’ organization 
in high school. This was 
the first time that Rezki 
experienced the support 
of his peers and felt 
included. This video 
reached 55,138 audience 
and garnered more than 
2,400 likes.
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No to corporal punishment
Some schools still implement corporal – despite the fact that it’s ineffective, 
traumatic and can negatively affect children’s growth and development. 

Nabila Ishma, a young influencer and child rights activist, knows this reality all too 
well as she often saw her friends being unfairly punished at school. This led Nabila 
to start a movement for ‘problem children’ which focused on positive discipline 
with empathy, rather than harassment.

Now that Nabila’s a law student, she continues to advocate for change and joined 
the World Children’s Day celebrations by shining a spotlight on this important issue 
through her video message. Her video reached 303,539 people and garnered 
11,758 likes.

Nature as identity and culture 
The children of the Dayak Iban 
tribe have been raised to love 
nature. That’s why, for young 
filmmakers like Kynan Tegar 
from Sungai Utik Kalimantan, 
it is important to preserve the 
planet as his forefathers did. 

For this reason, the tribe’s 
ancestral home of Sungai Utik 
is beautiful and sustainable. 
However, the Dayak Iban tribe 
faces many challenges in 
raising their children. These 
include a shortage of teachers and access to technology, 
which affects the quality of education for these students. 

This is why, on World Children’s Day, Kynan advocated 
alongside UNICEF to advocate for the inclusion of children 
from diverse backgrounds. The young filmmaker hoped that 
this would help  children of the Dayak Iban tribe to gain 
access to education. The video has reached 56,733 people 
and garnered more than 2,700 likes.

Rising star from 
Eastern Indonesia 
Rising film and TV star, Bebeto Leutualy 
shared his experience as a minority who 
lived in a remote island but remained 
determined to make it as a young actor in 
Jakarta. Although he felt insecure at first, 
the film community embraced him and 
recognized his talents – and because of 
their support, Bebeto gained recognition 

from 
Indonesian 
filmmakers and 
won awards. 
Bebeto is 
grateful to 
those who 
made him feel 
included. His 
post reached 
58,000 people 
and received 
more than 
2,800 likes.

We look different but feel the same 
Anastasia Satriyo, a child and youth psychologist and mental health advocate, 
shared how being a minority during her childhood sometimes led to her 
experiencing discrimination. However, she was grateful for her support system at 
school. Despite having different physical characteristics to most of her friends, they 
accepted and embraced her without judgement. This makes her feel included. As  
part of the #IFeltIncluded campaign, Anastasia’s story reached over 18,000 people, 
viewed by approximately 19,500 people and received more than 900 likes.
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Want to collaborate for children?

Passionate about children’s rights? Want to use your influence to help Indonesia’s children? If you’re a well-known public figure in your 
field of expertise, an influencer who wants to support UNICEF’s work in child protection, education, health, nutrition, social policy – or 
water, sanitation and hygiene (WASH) – we’d like to hear from you! Please contact our Partnership and Influencers Relations team at 
influencers-id@unicef.org. Learn more about our advocacy work with National Ambassadors and influencers at bit.ly/UNICEFInfluencer.


